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Entrepreneurship plays an important role in economic development. Further, the concept of 

entrepreneurship has been argued as the important factor in overall economic growth. As youth 

unemployment rates are high both in developing and developed countries, improving the 

environment for entrepreneurial activities is a necessity as to increase youth entrepreneurship 

potential. In this paper, the results of ten-year research on youth entrepreneurship are reviewed. In 

this study 5670 participants – high school students, and university students from the Republic of 

Serbia, took part. Also, other literature sources were analyzed. The main goal of this paper was 

identify and determine the potential influence of students’ attitudes regarding entrepreneurship 

and their intention to start a business. The paper analyzes the existing body of literature in order to 

provide a thoroughly investigated and concisely presented “image” in the domain of youth 

entrepreneurship. Hence, effectively provide a solid base for future research. 
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INTRODUCTION 

 

Entrepreneurship in developing countries have the 
potential to push economic development forward 

and it can create a sustainable environment for 

economic growth (Bakator, Đorđević, Ćoćkalo, 
Nikolić, & Vorkapić, 2018; Bruton, Ahlstrom, & 

Obloj, 2008; Crudu, 2019; Lamrani et al., 2016). 

Similarly to entrepreneurship, small and medium-
sized enterprises (SMEs) have an important role 

when it comes to economic prosperity, and it can 

significantly contribute to higher standards of 

living and an overall reduction of unemployment 
rates (Bollingtoft, Ulhoi, 2005; Bostan, Lazar, 

Asalos, Munteanu, & Horga, 2019). Evidently, 

SMEs and entrepreneurship represent complex 
mechanisms and carriers of employment, 

development, and innovation (Wellalage, & 

Fernandez, 2019). This potentially indicates that 
SMEs and new businesses, which rely on 

entrepreneurial activities, have the capacity to 

increase innovation intensity and to create new 

value. Additionally, entrepreneurial activities in an 
organization have a positive influence on overall 

organizational wealth (Antoncic, & Hisrich, 2004; 

Khalid, Ahmed, Tundikbayeva, & Ahmed, 2019). 
From here, it can be assumed that entrepreneurship 

doesn’t only affect the creation of value on an 

organizational level, but also positively influences 
job creation, growth in productivity, and overall 

economic development. Now, as for economic 

development, entrepreneurial activities can depend 

on it, and this results in various degrees of 
entrepreneurship across countries and even regions 

within a single country (Acs, Desai, & Hessels, 

2008; Doran, McCarthy, & O’Connor, 2018). 
 

Furthermore, it was discussed that entrepreneurial 

activities rather come from an individual than the 
environment therefore it is more important to 
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develop entrepreneurial knowledge and 

competencies compared to providing resources and 

infrastructure (Man, Lau, & Chan, 2002; Shahab, 
Chengang, Arbizu, & Haider, 2018). However, in a 

slightly earlier study, contradictory findings were 

noted, and it was argued that resource-based 
stimulation positively affects entrepreneurial 

activities. More precisely, individuals who are not 

prone to entrepreneurship may consider starting 
their own business if there are adequate incentives 

in the form of resources or infrastructure 

(Olugbola, 2017). Further, besides the importance 

of entrepreneurship, the concept of youth 
entrepreneurship can be viewed as an even more 

crucial component to economic prosperity. 

Namely, youth entrepreneurship reduces youth 
unemployment rates, improves the innovation 

development, and overall improves economic 

growth (Ćoćkalo, Đorđević, Nikolić, Stanisavljev, 

& Terek, 2017; Manolova, Edelman, Shirokova, & 
Tsukanova, 2019). 

 

The complexity of entrepreneurial activities 
requires extensive research on entrepreneurial 

intent. The concept of entrepreneurship intentions 

presents a key element and construct in 
entrepreneurial research (Choi, & Shepherd, 2004; 

Neneh, 2019; Thompson, 2009; Wilson, Kickul, & 

Marlino, 2007). In this current review paper, youth 

entrepreneurship, as an important element of 
reducing youth unemployment rates is analyzed. 

The importance of youth entrepreneurship lies in 

its role in the process of economic development 
and economic growth (Ćoćkalo, Đorđević, Nikolić, 

Stanisavljev, & Terek, 2017; Ćoćkalo, et al., 

2019). Further, the results of ten-year research are 

reviewed and discussed. Overall, 5670 participants 
were included in the research. The participants 

were high school and university students from the 

University of Novi Sad and the University of 
Belgrade.  

 

The paper includes three main sections (excluding 
the Introduction and Conclusion sections). The 

first section conducts a thorough literature review 

on youth entrepreneurship and factors which may 

affect entrepreneurial activities. The second section 
reviews the mentioned ten-year research. Finally, 

the obtained information from the review is 

discussed.  

LITERATURE REVIEW 

 

The concept of entrepreneurship can be defined as 
a group of actions conducted by individuals and/or 

groups where the main goal is to create new 

opportunities that are not existent nor part of the 
already established organizations (Carree, & 

Thurik, 2010). It was also noted that 

entrepreneurship is more tied to individuals and 
that its potential is mainly contained on a lower 

level, rather than on a macro-economic level. As 

noted earlier, entrepreneurship positively affects 

economic growth (Ahlstrom, Chang, & Cheung, 
2019; Sergi, Popkova, Bogoviz, & Ragulina, 

2019), while youth entrepreneurship also has a 

positive effect on economic development as well 
as on youth unemployment rates (Mariana-

Cristina, 2014). When it comes to the macro-level, 

it was noted that culture is a facilitating predicting 

when it comes to the effects of institutional, 
economic, and social factors on entrepreneurship 

(Pinillos, & Reyes, 2011; Stephan, & Uhlaner, 

2010; Walsh, & Winsor, 2019). Alongside the 
positive effects of entrepreneurship on economic 

development, it was also found that productivity in 

enterprises which focused on entrepreneurial 
activities, has substantially risen. This indicates 

that entrepreneurial activities can bring "new 

energy" into the workplace, which can further 

contribute to overall business performance 
(Bjornskov, & Foss, 2016). Also, it was found that 

entrepreneurial activities within SMEs can 

contribute to process improvements and innovation 
development (Schenkel, Farmer, & Maslyn, 2019). 

 

Furthermore, just how important is youth 

entrepreneurship? The answer to this question is 
evident when the youth unemployment rates are 

observed. Certainly, youth unemployment rates 

tend to be higher in developing countries, 
compared to developed countries. In addition, the 

size of the economy, and the total number of SMEs 

also affect youth unemployment rates (Mariana-
Cristina, 2014). When youth unemployment rates 

are analyzed, it is evident that this rate of 27.5% in 

2019 in Serbia is higher compared to the European 

Union average of 15.7%, and even higher from 
some neighboring countries (ILOSTAT, 2020). 

Further data on youth unemployment rates for 

individual countries is presented in Table 1. 
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Table 1: Youth unemployment rates (YUR) in 2018 

and 2019 

Country 

Youth 

unemployment 
rates in 2018 

Youth 

unemployment 
rates in 2019 

Albania 31.0 %* 27 %
2)

 

Bosnia and 

Herzegovina 
46.7 %** 33.8 %

2)
 

Bulgaria  13.5 %* 8.9 %
2)

 

Croatia  25.5 %* 16.6 %
2)

 

North Macedonia 44.7 %** 35.6 %
2)

 

Serbia 32.1 % 27.5 %
2)

 

Montenegro 29.1 %* 25.2 %
2)

 

Romania 15.3 %* 16.8 %
1)

 

Hungary 10.3 %* 11.4 %
1)

 

Greece 39.5 %** 35.2 %
2)

 

Germany 6.4 %* 5.8 %
2)

 

Austria 9.4 %* 8.5 %
2)

 

France 20.9 %* 19.6 %
2)

 

Source: ILOSTAT, 2020 

 

In the second column (Youth unemployment rates 

in 2018) of Table 1., unemployment rates that are 

lower compared to Serbia are marked with a “*”, 
while unemployment rates that are higher 

compared to Serbia are marked with “**”. In the 

third column (Youth unemployment rates in 2019) 

unemployment rates are colored following an 
increase or decrease of unemployment rates (

1)
 - 

increase in unemployment rates; 
2)

 - decrease in 

unemployment rates). 
 

Based on the data given in Table 1, it is evident 

that the youth unemployment rates have decreased 
for nearly every specified country from 2018 to 

2019. Serbia with a youth unemployment rate of 

27.5% is not in an avid position compared to the 

other countries. Only Bosnia and Herzegovina, 
North Macedonia, and Greece have higher youth 

unemployment rates. Such inadequate rates 

indicate that the improvement of the 
entrepreneurial environment in Serbia would have 

potentially higher positive effects compared to low 

youth unemployment-rate countries.  

 
Additionally, in Figure 1, youth unemployment 

rates for Serbia and non-EU neighboring countries 

and the EU average are presented from 2008 to 
2019 (latest data). 

 

 

 
Figure 1: Youth unemployment rates 

Source: ILOSTAT, 2020 

 

Based on Figure 1, it is evident that Serbia’s 

unemployment rates are not favorable. However, 
the positive side is that there is a continuous 

decrease in youth unemployment rates over the 

years. This indicates that the changes are moving 

in the right direction. Generally speaking, high 

unemployment rates in Serbia may be the 
consequence of unfavorable political and socio-

economic environment (Ćoćkalo, Đorđević, 

Nikolić, Stanisavljev, & Terek, 2017).  
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Furthermore, it was noted that youth 

entrepreneurship activities, education, and skill 

development are important for the overall increase 
in new businesses started by the youth. In addition 

to these factors, managerial skills have the 

potential to significantly improve chances for 
success when it comes to entrepreneurial activities 

(Gwija, Eresia-Eke, & Iwu, 2014; Reyad, Musleh 

Al-Sartawi, Badawi, & Hamdan, 2019). Also, 
besides the noted skills, individuals or groups who 

plan or conduct entrepreneurial activities should 

possess other skills and knowledge including but 

not limited to emotional intelligence, accounting, 
and project management. When it comes to 

external factors, it was argued that an unfavorable 

economic environment (such as in the majority of 
developing countries) may positively affect 

students to start their own business. More 

precisely, challenging business environments tend 

to motivate the youth to start their own business 
compared to developed countries (St-Jean et al., 

2014). This is interesting as the European Union 

has significant support mechanisms for young 
entrepreneurs. These incentive means are 

noticeably higher compared to developing 

countries (Ćoćkalo, Đorđević, Nikolić, 
Stanisavljev, & Terek, 2018), yet it seems that 

students from developing countries have higher 

levels of motivation. Additionally, in the majority 

of EU countries, entrepreneurship education was 
identified as an important aspect of overall 

economic growth. From here, it was identified that 

entrepreneurship education should be an integral 
part of the educational system (Jones, & Iredale, 

2014; Linton, & Klinton, 2019). Interestingly, 

when it comes to the importance of 

entrepreneurship education, it was argued that 
values, attitudes, and beliefs should be prioritized, 

while technical business knowledge comes second.  

 
Entrepreneurship education can have a significant 

effect on students’ attitudes and intentions towards 

entrepreneurship. However, such education affects 
male and female students differently. Namely, 

female students were less likely to start their 

business and to involve (Westhead, & Solesvik, 

2016). In another study, it was discussed that 
demographic profile, entrepreneurial education, 

and even social background don’t necessarily 

affect students’ motives and intentions when it 
comes to starting own business, while occupational 

choices may have a strong influence on 

entrepreneurship intentions (Franco, Haase, & 
Lautenschläger, 2010; Testa, & Frascheri, 2015). 

Further, financial capital doesn’t affect youth 

entrepreneurship in a significant way. However, it 

does hinder intentions for higher education 

(Sharma, 2014). It was also discussed that parents’ 
occupation doesn’t significantly affect 

entrepreneurship intentions, while social capital 

can significantly affect such intentions.  
 

Entrepreneurship intentions are complex, and they 

can be affected by industrial settings (Smallbone, 
& Welter, 2012); informal networks and 

bureaucratic levels (Smallbone, & Welter, 2001); 

internships and education level (Campanella, Della 

Peruta, & Del Giudice, 2013); a sense of sufficient 
knowledge and experience (Hulsink, & Koek, 

2014).  

 
Based on this theoretical background, the 

following research questions are analyzed: 

 Which factors affect youth entrepreneurship 

intentions and youth entrepreneurship 

development? 

 What can be done to improve youth 

entrepreneurship intentions in Serbia? 

 

This current study aims at answering these two 
noted research questions by analyzing the obtained 

results from the conducted research. 

 

TEN-YEAR RESEARCH REVIEW 

 

Methodology review  

 
This study included 5670 participants - high school 

and university students from Serbia. The study was 

conducted for over ten years. The university 
students were enrolled in the University of Novi 

Sad, and the University of Belgrade, the two 

biggest universities in Serbia. Students from the 
Belgrade Business and Arts Academy of Applied 

Studies also participated. A structured survey was 

used in the research which included dimensions of 

entrepreneurship including entrepreneurship 
attitudes, entrepreneurship intentions, and other 

factors which may influence the overall youth 

entrepreneurship dynamics (government 
incentives, bank loans, entrepreneurship skills 

family member occupation, etc.).   

 

Due to the sheer number of participants, it can be 
argued that the sample is representative. The 

surveying was random in nature however the data 

analysis has indicated that the sample is suitable 
for this type of research. This type of approach can 

provide significant insight as the skewness and 
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bias are practically annulled due to the periodicity 

of the sample taking and the overall number of 

participants. 
 

Furthermore, when it comes to the existing body of 

literature in the domain of youth entrepreneurship 
and entrepreneurial activities overall, the subject is 

rather well investigated. As noted in the 

Theoretical background section there are a lot of 
influencing factors that may affect students' 

intentions to start their own business. However, 

there is few, if any, research that investigates 

students' attitudes and intentions over a long period 
of time (excluding meta-analyses) in a transitional 

setting. More precisely, long-term studies on youth 

entrepreneurship in developing countries are scarce 
compared to research from developed countries. 

This paper aims to fill this gap by analyzing a large 

sample size, where the data was collected in a ten-

year study, where entrepreneurship intentions and 
attitudes are examined in Serbia which is a 

transitional country with challenging business 

environments. 
 

Results review  

 
Based on the collected data and after the data 

analysis with various statistical tools and methods, 

interesting results were obtained: 

 The majority of participants (43.9%) agree or 

mostly agree that a working environment in a 
private business is better compared to public 

jobs. Further, 15.9% said they don't know, 

while 40.2% disagreed or mostly disagreed. 

 The strong majority of participants (79.1%) 

noted that they would start their own business. 

 The main reasons for not starting their own 

business, the participants noted that they lack 

the right idea (23.4%), they lack financial 
resources (43.7%) and that the economic and 

political situation is uncertain (37.6%). It is 

important to note multiple answers were 

acceptable, thus the percentage of the answers 
doesn’t equal 100. 

 The participants noted that they would mostly 

use their own/private resources to start their 

own business (65.9%). 11.2% of the 
participants would use government incentives, 

8.9% would apply for bank loans, and 14.2% 

would start their business with associated 

resources. 

 When asked if they think that bank loans are 

affordable, the majority (56.1%) answered No.  

 Similarly, the majority of the participants 

(56.9%) noted that they are not aware of 

government incentives for starting their own 

business.  

 The participants noted that they think that the 

main limitations for entrepreneurial activities 

include lack of financial resources (77.5%); 

unstable political and economic situation 
(76.3%); limited market (26.4%); disloyal 

competition (19.2%); high tax rates (56.5%); 

and other (0.6%). It is important to note 
multiple answers were acceptable, thus the 

percentage of the answers doesn’t equal 100.  

 Attitudes towards entrepreneurship - Age can 

be a predictor as older participants are more 

ready to start their own business. Participants 
who noted that private businesses are more 

successful are more likely to start their own 

business, while participants who noted that 
Participants who think that the working 

conditions in private enterprises are better than 

in other types of business are more ready to 

start their own business. Further, it was 
interesting to note that participants who have a 

family member that owns a business are LESS 

likely to start a business of their own. 

 With another set of predictors, it was noted that 

if participants perceive bank loans as 

affordable, they are less likely to start their own 

business, as well as for incentive means. This 
can indicate the lack of trust in the government 

and its policies as well as the underlying 

economic uncertainty.  

 Further, the data was analyzed following the 

suggestions of Boissin, Favre-Bonté, and Fine-
Falcy (2017). The structured data indicated that 

students' intentions have a statistically 

significant and direct influence on intentions to 
start their own business. This is under previous 

studies (Audet, 2000; Boissin et al., 2009; 

Ozaralli, & Rivenburgh, 2016). 

 After conducting a latent class analysis in 

accordance with Akaike (1987), Schwarz 

(1978), Sclove (1987), and Lo, Mendell, & 

Rubin (1993) three classes were noted. The first 

class included 56% of the participants, and 
includes females, whose family member owns a 

business, is not aware of incentive means, and 

thinks that there is too much uncertainty in the 
country.  

 The second class includes 24% of the 

participants who are mainly female, who have 

some experience owning a business, think that 
there isn’t a good environment in the country to 



D. Ćoćkalo 

et al. 

Youth entrepreneurship development: 

A review of literature and ten-year research results 

 

156 JEMC, VOL. 10, NO. 2, 2020, 151-161 

start their own business and that there are 

incentive means which she is prepared to use.  

 Finally, the third class includes 19.5% of the 

participants, with an equal percentage of males 
and females, who think that the situation in the 

country is not adequate to start own business, 

who have no experience in owning a business 
and that they heard about incentive means 

which they are ready to use. 

 
Based on these results, it is evident that relations of 

entrepreneurial factors, including attitudes and 

intentions are complex. In the next section, the 

results are discussed, and the research questions 
are addressed. 

 

DISCUSSION 

 
In a previous study, it was discussed that if a 
family member is conducting entrepreneurial 

activities, and if the individual of that family 

member has managerial experience, unique 

knowledge, and unique knowledge of employees, 
then there is a large potential that these are 

predictive indicators which would lead to 

entrepreneurial success in the long-term where it 
was noted that an entrepreneur in the family, 

managerial experience, unique knowledge of 

employees, and unique knowledge of the 
entrepreneurs themselves can be addressed as 

predictive indicators to entrepreneurial success 

(Staniewski, 2016). Interestingly, the results of this 

current study are contradictory to the note finings, 
and it was found that if a family member owns a 

business, there is less possibility for the students to 

start their own business. 
 

The importance of entrepreneurial activity lies in 

its potential to drive economic development and 
economic growth. This growth comes through 

innovation and new market value creation. 

Therefore, from here it is evident that an 

entrepreneur has to identify and act on profitable 
ideas that may occur on the market or are already 

present on the market (Dimova, & Pela, 2018). 

Now, when it comes to youth entrepreneurship, it 
is important to add that knowledge itself is not 

enough when the goal is to create value and to 

improve economic prosperity. Namely, besides 

knowledge, the willingness of entrepreneurs who 
want to create value and the sheer innovativeness 

of specific ideas are more important, as these 

factors transpire into products and services 
alongside knowledge (Audretsch, Bönte, & 

Keilbach, 2008). Also, entrepreneurial activities 

can overcome barriers and “filters” which consists 

of cultural and socio-economic norms (Saraiva, & 
Gabriel, 2016). 

Furthermore, financial stability, institutional 

quality, perceived entrepreneurial skills, and even 
basic managerial skills are strong predictors of 

entrepreneurial activities. In addition to these 

predictors, small government, and the political and 
socio-economic environment in the country also 

influence entrepreneurship (Bosma, Content, 

Sanders, & Stam, 2018). Certainly, adequate 

economic policies and a good, stable environment 
in the country are a common determinant of 

entrepreneurial activities and the development of 

entrepreneurship (Nicolae, Radu, & Irina, 2017). 
Also, entrepreneurship education has a positive 

effect on students' attitudes towards starting their 

own business and overall entrepreneurship 

activities (Packham et al., 2010). 
 

The main research reviewed in this paper indicated 

contradictory results when it comes to 
entrepreneurship attitudes and intentions. Namely, 

it was noted that students' attitudes have mainly a 

negative influence on students' intentions to start 
their own business. This means, that stronger 

positive attitudes more often lead to less 

entrepreneurial intentions. In this research, it was 

also noted that older participants were more ready 
to start their own business compared to younger 

participants. Also, participants who think that 

private enterprises make up a better working 
environment compared to public enterprises, are 

more likely to start their own business. Further, 

research questions noted at the beginning of the 

paper are addressed:  
 

 Which factors affect youth entrepreneurship 

intentions and youth entrepreneurship 

development? 
 

Based on the reviewed ten-year research, it is 

interesting to note that there seems to be a negative 
effect of students' attitudes on students' intentions 

on starting their own business.  Also, based on the 

analyzed body of literature it can be argued that 

political and socio-economic factors also influence 
entrepreneurial activities. From the aspect of 

entrepreneurship education, it doesn't fully affect 

entrepreneurial intentions, as several other factors 
can influence entrepreneurial education outcomes. 

Motivation presence, emotional intelligence and 

emotional responses, past experiences, culture, 
social environment, and possessed skills can all 
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affect entrepreneurial intent (Bagozzi, 1992).  As it 

is almost impossible to isolate the impact of 

entrepreneurial education on entrepreneurship 
intentions, it is necessary to always take into 

consideration the wide array of factors, which may 

affect entrepreneurial behavior.  
 

 What can be done to improve youth 

entrepreneurship intentions? 

 
With the goal to improve youth entrepreneurship 

the following suggestions are proposed: 

 Reduction and simplification of new law and 

policy frequency. This would give "breathing" 

room for the entrepreneurs to focus on other 
aspects of the business, rather than extensive 

paperwork.  

 Introducing entrepreneurship courses to high 

school students and create a plan for 
introducing entrepreneurship in elementary 

schools. This would increase youth 

entrepreneurship potential in the long-term. 

 Reduce taxes for start-ups and introduce 

flexible solutions for enterprises who do not yet 
fully "stand on their feet". Strict policies should 

be included to prevent the exploitation of start-

up-based tax reductions. 

 Developing online platforms where existing 

SMEs and new potential entrepreneurs can 

network. This approach may lead to 

partnerships, investments, innovation, and 
overall economic development.  

 Creating partnerships with existing enterprises 

where a student could be working as interns. 

These could be paid internships or part-time 

jobs.  
 

The proposed solution for youth entrepreneurship 

can be further detailed in accordance with the 
specific factors and metrics of a given situation 

(country, level of education, type of industry, etc.). 

Overall, the importance of youth entrepreneurship 
and overall entrepreneurial activities lies in its 

potential to increase economic growth and 

economic development. However, it is important to 

take into consideration that there are indications 
that strong and stable economies tend to "nurture" 

a larger number of entrepreneurs compared to 

developing countries. This may be due that stable 
and prosperous economies have a more stimulating 

and motivating environment for entrepreneurial 

activities. 

CONCLUSION 
 
Based on the literature review and the ten-year 

research review, it can be concluded that youth 

entrepreneurship positively affects economic 
development. Youth entrepreneurship and 

entrepreneurship overall reduce unemployment 

rates, increases the creation and circulation of 

value on various markets, increases 
competitiveness on a national level, and overall 

improves the standard of living. The ten-year 

research review indicated that students’ attitudes 
are negatively correlated to students’ intentions to 

start their own business.  This is interesting and 

contradictory to most other findings. It is clear that 

other factors may affect the process of attitude 
transformation into an intention. These may be 

external factors or close societal factors. 

Nonetheless, this invites future research.  
 

This current paper significantly contributes to the 

existing body of literature as it thoroughly 
addresses factors that affect youth entrepreneurship 

and entrepreneurship overall. In addition, a ten-

year study is reviewed which sheds additional light 

on the entrepreneurship dynamics which are 
present in a transitional setting. Form here, 

additional studies can be conducted, as this paper 

provides a solid basis for research in the domain of 
youth entrepreneurship and entrepreneurship 

overall. Fellow scholars can address this paper for 

their own research and use it as an adequate 
starting point for their own research.  

 

The main limitation of this paper is the lack of a 

non-English literature review. This may create 
minor bias. However, the reviewed literature also 

included studies conducted in non-English 

speaking countries, thus this limitation is not 
severe. For future research it is recommended to 

include additional meta-analysis across several 

categories such as, but not limited to, industry, 

year of publication, geographical location, 
demographics, etc. This would further expand the 

current body of literature.  
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RAZVOJ PREDUZETNIŠTVA MLADIH: PREGLED LITERATURE I 

DESETOGIŠNJEG ISTRAŢIVANJA 

Preduzetništvo igra značajnu ulogu u ekonomskom razvoju. Dalje, koncept preduzetništva je 

argumentovan kao vaţan činilac u sveukupnom ekonomskom rastu. Usled velike stope 

nezaposlenosti mladih kako u zemljama u razvoju tako i u razvijenim zemljama, unapređenje 

okruţenja za razvoj preduzetničkih aktivnosti je imperativ za poboljšanje preduzetništva mladih. 

U ovom preglednom radu analizira se desetogodišnje istraţivanje sprovedenog u okviru 

preduzetništva mladih. U tom istraţivanju učestvovalo je ukupno 5670 učesnika - srednjoškolaca i 

studenata iz Republike Srbije. Dodatno, analizirani su i  drugi literaturni izvori u domenu 

preduzetništva. Glavni cilj ovog rada je identifikovanje i određivanje potencijala stavova studenata 

prema preduzetništvu i njihovih namera kada je u pitanju pokretanje sopstvenog biznisa. Rad 

analizira postojeću literaturu u cilju predstavljanja temeljno istraţivane i koncizno definisane 

"slike" u domenu preduzetništva mladih. Na ovaj način se efektivno kreira čvrsta osnova za 

buduća istraţivanja.  

 

Ključne reči: Preduzetništvo mladih, Razvoj, Stavovi, Namere, Poslovanje, Srbija 

 


